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BUY @ CMP INR 172

All primed to ‘Rice’

Target: INR 244 in 24 months

LT Foods Ltd (LTFL) over the last decade has experienced steady compounding
growth, both in terms of revenue(12.1% CAGR) and profitability(21.6% CAGR). This
growth is expected to continue in the long term given multiple growth drivers
enunciated below:

LT Foods Ltd

Upside Potential: 42%

Industry Consumer Food

Scrip Details

Face Value (INR) 1.0

e The strong potential of the export market considering the challenging Market Cap (INR Cr) 5,069
supply situation which is the fallout of the Ukraine war. Price (INR) 172.0

* Indian basmati rice exports market share gains due to the financial crisis \, ¢ s o/s (cr) 34.7
prevailing in Pakistan. 3M Avg Vol (000) 2,268

* Huge domestic market opportunity given the gross under-penetration )\ 1/ (INR) 194/88.5
(15% organized share) which is expected to grow to 30% by FY30. LTFL's  pyidend Yield (%) 0.6
brands Daawat and Royal have strong brand recall and market acceptance.

* Foray into packaged snacks industry which is growing at a healthy 14-16% RS ITA) June 2023
CAGR. New product introduction Kari-Kari, Cuppa rice and biryani kits promoter 51.00
have received an encouraging market response. Institution 9.77

e Diversification into pulses and non-basmati rice varieties. Public 39.22

TOTAL 100.0

On the back of the above growth triggers, we expect: LTFL’s revenues to grow at a
CAGR of 10.9% to INR 9,464 cr over the period FY23-26, This revenue growth is
expected to be driven by
e 10.9% CAGR growth in rice segment to INR 7,645cr; 5-6% growth by value
and 5-6% volume growth

Price Chart

Sensex e==|LT Foods

. . 80000 200
e 11.6% CAGR growth in organic segment to INR 1,089cr. 70000
e 30.7% CAGR growth in the health and convenience segment to INR 366cr. 60000 - 150
New product launches and geographical expansions to drive this growth. zgggg L 100
EBITDA and PAT are expected to grow at a CAGR of 14.7% and 16.1% to INR 1,057 ;gggg -
cr/ INR 628cr, respectively, while EBITDA and PAT margins are estimated to im- 10000
prove by 110bps to 11.2% and 50bps to 6.6%. Subsequently, return ratios — RoE 0 S R A 0
and RolC — are expected to im-prove by 30bps (to 14.9%) and 320bps(to 18.5%) E" % E" % ‘;o % 'gn
respectively by FY26. T - g v g & I

We initiate coverage on LTFL with a BUY for a price target of 244 (7x FY26 P/E)
representing an upside of 42% from the CMP of 172 over the next 24 months.

Key Consolidated Financial Data (INR Cr, unless specified)

st EBTDA  PAT EB(';;)A PAT FV/E8IToA
FY22 5427.4 596.6 314.1 11.0 5.8 8.6 61.9 14.6 15.1 15.2 2.1 9.5
FY23 6935.8 700.7 394.9 10.1 5.7 10.8 80.6 14.6 15.3 12.0 1.6 7.8
FY24E 7729.0 827.0 465.8 10.7 6.0 134 92.6 14.7 18.3 9.7 1.4 6.2
FY25E 8545.8 944.1 558.4 11.0 6.5 16.1 106.9 15.2 19.1 8.1 1.2 5.3
FY26E 9463.5 1069.8 648.6 11.3 6.9 18.7 1235 15.3 19.9 7.0 1.1 4.5
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Our Bull and Bear Case Scenarios

We have prepared likely Bull and Bear case scenarios for the FY26 price, based on revenue
growth, net margins and P/E multiples.

e Bull Case: We have assumed revenue of INR 9700 cr (FY23-26 CAGR growth of 11.8%)
and a EBITDA margins of 11.5% at P/E of 15X, which will result in a Bull Case consoli-
dated price target of INR 293(an upside of 70.4% from CMP).

e Bear Case: We have assumed revenue of INR 9000 cr (FY22-26 CAGR growth of 9%)
and a EBITDA margins of 10.2% at P/E of 9X, which will result in a Bear Case consoli-
dated price target of INR 145 (a downside of 15.7% from CMP).

Bull & Bear Case Scenario

Revenue of INR 9,700 cr (27.6% - Bull Case Price
. +—
CAGR), net margin of 7% and 15X INR 293 per share
P/E
Target Price
«—
Revenue of INR 9,464 cr (26% CAGR), INR 244 per share

net margin of 6.9% and 11X P/E
BSE Current Price
—
i ~ INR 172 per share

Revenue of INR 9,000 cr (9% CAGR), Bear Case Price
) «—
net margin of 6% and 9X P/E INR 145 per share

Source: BSE & Ventura Research

Risk to our price target

Risks to upside

e We have modelled conservative growth from the Organic and Health & convenience
segment and therefore there is significant probability of overshooting of revenues

Risks to downside
e Price volatility could impact the company's cost structure and profitability.

e We are expecting higher competitive intensity from established players in the pack-
aged food segment.
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Benign valuations do not factor in the exponential growth of Organic and Convenience health segments

P/E band chart P/E and standard deviation
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LTFL SWOT Analysis in a nutshell

LT Foods Ltd

Growth Drivers Investment Themes

Key challenges

Opportunities

New product categories and
branding to improve revenue
growth and profitbaility

International agri commodities
demand- supply dynamics
turning favourably for rice
producers. This is expected to
reduce price volatility.

Expansion of international
footprint, modern trade and
digital channels to help improve
volume growth.

6|]Page (22"Y August 2023)

Fluctuations in prices can impact
the company's profit margins
and create challenges in
managing costs and pricing
strategies

Consumer preferences and
dietary habits can change rapidly

As a global player, LT Foods is
exposed to currency

fluctuations, trade policies, and
geopolitical factors that can
impact its business.

The demand for convenience
and ready-to-eat food products
is on the rise due to busy
lifestyles and changing
consumer preferences.

Explore strategic acquisitions
and partnerships to expand its
market presence, gain access to
new technologies, and leverage
synergies

Emerging markets, such as those
in Asia, Africa, and Latin
America, offer significant growth
potential.

For any further query, please email us on reasech@ventural.com

Focus on widening its
distribution reach both
domestically and internationally

Focus on driving premiumization
within its product portfolio and
by offering high-quality, value-
added rice products

Capture the shift from
unorganized to organized
market by leveraging its brands.
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Valuation and comparable metrics of domestic and global companies

P/E Ratio EV/Sales EV/EBIDTA RoE (%) RolC (%) Sales EBITDA Margin (%) Net Margin (%)
Company Name Mkt Cap 2023 2024 2025 2026] 2023 2024 2025 2026| 2023 2024 2025 2026) 2023 2024 2025 2026 2023 2024 2025 2026 2023 2024 2025 2026| 2023 2024 2025 2026) 2023 2024 2025  2026)

Domestic Peers

LT Foods 5950 1720 08 142 128 107 9.3 0.8 0.7 0.6 0.5 18 6.2 53 45 153 147 152 152 153 183 191 199 6936.0 7,7290 85460 94640 101 107 110 113 6.1 6.0 6.5 6.8
KRBL 96100 4080 27 137 108 107 9.7 16 16 14 13 89 16 11 64 149 160 162 178 177 211 232 255 53632 62941 69235 76159 175 204 200 200 131 141 130 130
Prataap Snacks 20560 8760 06 914 283 228 148 11 11 09 08 302 141 121 98 30 89 100 138 00 106 103 182 16417 19417 22199 26378 38 76 78 81 12 34 37 48
Adani Wilmar 492120 3790 34 %03 507 388 372 09 08 07 06 267 23 192 170 71 111 127 122 230 156 170 254 581848 62,3635 69,9776 738458 33 35 38 37 10 17 19 19
Tataconsumer 789190 8500 36 646 545 467 398 55 50 45 39 408 345 303 275 74 84 94 104 108 139 159 185 136598 152926 169212 189351 136 145 147 142 88 93 98 103
Godrej Agrovet 92930 4840 05 295 235 184 125 11 11 09 08 197 154 126 88 129 143 164 195 90 130 156 216 93528 102896 11,4124 129350 56 68 75 91 32 37 42 55

Patanjali 46,9510 12970 16 486 258 208 197 14 13 11 10 339 193 159 141 90 151 166 191 111 157 173 190 31,5247 36,2353 41,684.0 458523 41 6.8 11 13 2.8 4.6 5.0 5.2
CCL Products 81360 6120 12 350 301 240 192 49 38 31 28 256 182 151 126 181 183 195 212 145 150 162 176 20712 24478 29543 33450 193 206 208 223 130 128 133 146
ITC Ltd 5669010 4550 37 304 275 249 230 8.0 14 6.6 59 219 199 177 141 277 303 319 305 503 420 508 580 702452 76,2220 835827 933341 365 370 373 414 273 278 280 271
Global Peers

Ebro foods 2,766.6 180 28 215 171 158 147 11 0.1 0.1 01 112 94 8.7 8.1 5.5 6.7 70 13 6.8 8.2 8.6 92 250063 27,0068 274579 280137 102 113 117 121 41 48 5.1 54

Anheuser Busch  1,11,513.8 552 14 187 175 149 133 31 28 26 24 97 8 76 68 80 80 89 94 100 107 119 12.8 4,62,288.0 4,94,1633 520,669.2 5452511 323 335 345 31 103 103 115 123

Source: Ventura Research & Bloomberg estimates
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Strong growth prospects and healthy ROIC, available at benign valuation
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Financial analysis and projections

FY20-23: Stunning revenue growth compromised by margins

The period FY20-23 was a challenging one for rice stocks. The global rice market was volatile,
with prices fluctuating due to a number of factors, including:
» Weather: The 2020 monsoon season was below average in many parts of Asia, which
led to a decline in rice production.
» Demand: Demand for rice was strong in 2020 and 2021, as people were eating more
at home due to the COVID-19 pandemic.
» Trade: The COVID-19 pandemic disrupted global trade, which made it difficult to
move rice from surplus to deficit regions

Despite these factors, LTFL grew its Revenue at a CAGR of 18.8% , mainly on account of
e Strong demand for rice both in India and International markets. Revenue from rice
segment grew by a CAGR 16.5% to INR 5,641 cr.
e The organic segment grew by 23.5% CAGR during the period FY21-23 to INR 784 cr
e The convenience and health segment grew by 54% CAGR during the period FY21-23
to INR 164 cr

EBITDA grew at a CAGR of 14.2% to INR 701 cr and PAT grew 27.7% to INR 423r due to reduc-
tion in total debt 1028 cr, while EBITDA and PAT margins decreased by 130 bps to 10.1% and
10bps to 6.1% respectively primarily due to an increase in RM costs and other expenses. As a
result, ROE increased by 210 bps to 14.6%, meanwhile ROIC rose by 240bps to 15.3%

FY23-26E: Revenue diversification and margin enhancement anticipated

Over the period FY23-26E, we expect LTFL Revenue to grow at a CAGR of 10.7% to INR
7,645cr. This revenue growth is expected from
e 10.9% CAGR growth in rice segment to INR 7,645cr; 5-6% growth by value and 5-6%
volume growth
e 11.6% CAGR growth in organic segment to INR 1,089cr.
e 30.7% CAGR growth in the health and convenience segment to INR 366¢r due to new
product additions and geographic expansion.

EBITDA and PAT are expected to grow at a CAGR of 14.7% and 16.1% to INR 1,057 cr/ INR
628cr, respectively, while EBITDA and PAT margins are estimated to improve by 110bps to
11.2% and 50bps to 6.6%. Subsequently, return ratios — RoE and RolC — are expected to im-
prove by 30bps (to 14.9%) and 320bps(to 18.5%) respectively by FY26.

Q1FY24: Strong top-line Growth and margin dynamics in focus
Revenue and PAT was up by 10% and 44% at 1,789 cr and 137 cr, respectively on a YoY basis
aided by accelerated brand investments and distribution expansion.
e The Company's Basmati and Other Specialty rice business for Q1 FY’24 was up by
24% on YoY basis on account of increased investment in brand and marketing and
subsequent gain in market share.

9|Page (22"Y August,2023) For any further query, please email us on research@ventural.com
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e The Company witnessed decline in its Organic segment, which was down by 31% for
Q1 FY24 on YoY basis as compared to Q1 FY23. This was due to anti-dumping duty on
the import of Organic Soya in the U.S.

e Revenue in the Health & Convenience segment comprising of Daawat Sehat on the
Health platform and Royal Ready-to-Heat (in the US), Daawat Cuppa Rice, Daawat
Sauté Sauces and Kari Kari (Japanese Rice Snacks) stood at INR 41 crin Q1 FY24.

Gross Profit for Q1 FY24 was up by 6%, amounting to INR 604 crores on a YoY basis and
the Gross Profit Margin decreased by 150 bps to 33.8% in Q1 FY24.

EBITDA was up by 27%, amounting to INR 224 crores on a YoY basis and the EBITDA Mar-
gin increased by 167 bps to 12.5% in Q1 FY24.

10|Page (22"¢ August,2023) For any further query, please email us on research@ventural.com
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LTFL’s Financial Summary (Consolidated)

Figin INR Cr (unless specified) FY22 FY23 FY24E FY25E FY26E FY27E FY28E FY29E FY30E  FY31E FY32E FY33E FY34E
Revenue from operations 4,7419 54274 I 69358 7,7290 85458 9,463.5I 10,4385 11,4785 125962 13,7902 150411 163346 17,7041 19,1789 20,739.7
YoY Growth (%) 14.7 145 1 27.8 114 10.6 10.7| 10.3 10.0 9.7 95 9.1 8.6 84 83 81
Raw Material Cost 3,047 34690 045775 52007 57230 631571 69453 7,6362 84017 92194 10,0427 109132 11,8357 12,8297 13,8813
RM Cost to Sales (%) 64.1 63.9 : 66.0 67.3 67.0 66.7: 66.5 66.5 66.7 66.9 66.8 66.8 66.9 66.9 66.9
Employee Cost 2643 2896 | 3596 398.5 438.0 4822 5287 578.0 6305 686.1 7438 802.9 864.9 9312  1,000.7
Employee Cost to Sales (%) 56 53 1 52 52 51 511 5.1 5.0 5.0 5.0 49 49 49 49 4.8
Other Expenses 8693 1,721 : 1,2980 13139 14528 1,608.8: 1,7745 19169 2,058 2,2202 24216 26299 28504 3,087.8 3,339.1
Other Expenses to Sales (%) 18.3 198 1 187 17.0 17.0 17001 170 16.7 16.4 16.1 16.1 16.1 16.1 16.1 16.1
EBITDA 566.7 596.6 : 700.7 815.9 932.1 1,056.9I 1,1899 13474 14982 16644 18330 1986 21531 23301 25186
EBITDA Margin (%) 11.9 1.0 § 101 10.6 10.9 11.2 | 114 11.7 11.9 12.1 122 122 122 121 12.1
Net Profit 274.0 222 1 4024 469.4 549.5 63871 7372 854.0 9682 1,097.6 12300 13576 14902 16348 17864
Net Margin (%) 58 54 : 5.8 6.1 6.4 6.7= 71 74 7.7 8.0 8.2 83 84 85 8.6
| |
Adjusted EPS 8.6 91 I 126 14.7 172 000 230 26.7 303 343 385 424 46.6 511 55.9
P/E(X) 15.4 14.5 : 10.5 9.0 77 6.6: 57 49 4.4 38 34 31 28 2.6 24
Adjusted BVPS 54.9 625 1 862 99.3 114.6 13231 1526 175.9 202.3 2320  265.0 301.3 3409 384.1 431.0
P/BV (X) 24 21 : 15 13 12 1.0I 09 08 0.7 0.6 05 04 0.4 0.3 0.3
Enterprise Value 19461 18225 | 16753 12972 11807 1,060 805.7 508.1 1419  (299.0) (825.1) (1,437.8) (2,124.8) (2,882.0) (3,722.9)
EV/EBITDA (X) 34 3.1 : 24 16 13 1.0 : 0.7 04 0.1 02) (05 (0.7) (10) (12) (L5)
| |
Net Worth 1,7555 19976 I 2,757.1 31772 36663 42315 48802 56275 64698 74193 84770 96378 10,9045 12,2859 13,786.5
Return on Equity (%) 156 14.6 : 14.6 14.8 15.0 151 1 151 15.2 15.0 148 14.5 14.1 137 133 13.0
Capital Employed 30451 31728 37849 42381  4,566.3 5,201.5| 57602 64375 72198 80443 89770 99128 11,0545 123109 13,786.5
Return on Capital Employed (%) 11.0 109 1 114 12,0 12.9 291 132 134 134 134 133 13.0 127 123 11.9
Invested Capital 30152 31337 : 3,7459 37881 41606 45711 : 49995 54492 59254 64339 69655 75136 80933 87175 93772
Return on Invested Capital (%) 152 151 1 153 18.0 189 1961 203 212 218 224 229 23.0 23.1 232 233
| |
Cash Flow from Operations 444.7 517.5 : 2584 319.1 4337 489.9 : 577.3 675.1 766.5 8729 9897 1,057 12136 13262 1,460.1
Cash Flow from Investing (99.9)  (1447) 1 (3946) 2033  (173.2)  (1815)1 (189.2) (197.3) (206.0) (2222) (239.2) (257.1) (277.1)  (299.2)  (3224)
Cash Flow from Financing (346.1)  (357.6) : 1363  (1046)  (304.9) (83.6)I (257.8)  (250.1)  (2544)  (334.7) (349.4)  (460.9)  (3745)  (395.0)  (321.8)
Net Cash Flow (1.4) 152 | 0.1 417.9 (44.4) 224.8| 130.3 221.6 306.1 315.9 401.1 381.7 562.0 632.1 815.9
Free Cash Flow 2274 221 1 1146 169.1 217.1 32761 4086 499.6 584.0 675.8 776.8 875.8 9653 10581 1,170.5
FCF to Revenue (%) 48 45 : 17 22 32 3.5: 39 44 4.6 4.9 5.2 54 55 55 56
FCF to EBITDA (%) 40.1 406 1 164 20.7 29.8 310 343 371 39.0 40.6 424 44,0 448 454 46.5
FCF to Net Profit (%) 83.0 82.9 : 285 36.0 50.5 513: 55.4 58.5 60.3 61.6 63.2 64.5 64.8 64.7 655
FCF to Net Worth (%) 13.0 21y 42 53 7.6 77} 84 8.9 9.0 9.1 9.2 9.1 8.9 8.6 85
| |
Total Debt 1,2806  1,175.2 : 1,027.8  1,060.9 900.0 970.0: 880.0 810.0 750.0 6250  500.0 275.0 150.0 25.0 0.0
Net Debt 1,259.7 11361 | 9889 610.8 4943 3396 1193  (1783) (5445  (985.4) (1,5115) (2,1242) (2,811.2) (3,568.4) (4,409.3)
Net Debt to Equity (X) 0.7 06 1 o4 0.2 0.1 011 0.0 (0.0) (0.1) (0.1) (0.2) (0.2) (0.3) (0.3) (0.3)
Net Debt to EBITDA (X) 22 19 : 14 0.7 0.5 0.3= 0.1 (0.1) (0.4) 06 (08 (1.1) (13) (L5) (18)
Interest Coverage Ratio (X) 5.2 6.9 : 7.0 7.7 94 11.2: 128 158 189 234 30.5 4.2 721 1223 200.2
Altman Z Score (higher the better) 23 23 : 24 24 25 2.5: 25 2.5 25 25 24 24 24 23 23
Piotroski F Score (higher the better) 8.0 80 | 6.0 70 70 6.0 70 6.0 5.0 5.0 6.0 5.0 4.0 4.0 4,0
Beneish M Score (lower the better) (2.6) (2.2) ! (2.0) (2.0) (2.3) (2.2)! (22) 2.3) 2.3) (2.3) (2.4) (2.4) (2.4) (2.4) (2.5)

Source: Company Reports & Ventura Research =
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Organic and convenience segents to contribute
higher revenue

I Rice s Organic
Convenience and Health Growth
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I Total Debt i Net Debt

Net Debt to Equity (X)

1,600 -
1,400 -
1,200 -
1,000 -
800 -
600 -
400 -
200 -

0

FY23 FY24E FY25E FY26E

FY20

FY21 FY22

35.00
30.00
25.00
20.00
15.00
- 10.00

LTFL Story in Charts

5.00
0.00

Net Debt to EBITDA (X)

© B B N N W W s

\J

LT Foods

Convenience segment to increase its revenue

share
HRice ® Organic Convenience and Health
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Company Overview

LT Foods is an Indian-origin 70-year-old consumer food company which is a leading player in
the speciality rice-based foods business globally. The company is committed to nurturing the
goodness of food for people, the community and the planet. With nurturing goodness at the
heart of everything they do, the company has been delivering the finest quality and taste ex-
periences in more than 65 countries across India, the U.S., Europe, the Middle East, the Far
East and the Rest of the World. Our range of portfolio includes ‘Daawat’, one of India’s most
loved and consumed Basmati brands, ‘Royal’, North America’s No. 1 Basmati player and
many more. The company is proudly expanding into the future food preferences of millenni-
als by offering organic staples through the brand ‘Ecolife’ in markets across the globe and
supplying organic agri-ingredients to leading businesses.

The Company has consolidated revenue of around Rs. 6,979 crore as of FY’23. The Company
has an integrated “Farm to Fork” approach with a well-entrenched Distribution Network with
Global Supply Chain Hubs backed by automated state-of-the-art and strategically located
Processing Units in India, the U.S. and Europe, and a robust distribution network with 1200+
distributors across the globe.

Company has expanded its product portfolio and leveraging its exiting brand equity and dis-
tribution network and ventured in to convenience and Health segment by launching Daawat
Biryani kits,, Royal Ready to Heat , Daawat Cuppa rice and Kari Kari — rice based snacks.

LT Foods Ecosystem

Production Efficiency
and Process Improvement

Product Developmgnt Quality Assessment
and Innovation ﬂ\. e and Improvement

LT FOODS
. NURTURING GOODNESS \_. Service

Improvement

!

Consumer feedback

Source: Company Reports
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Operational Performance

Business Segment

Basmati and other
specialty rice

Products End-users % of Revenue (FY23)
- Basmatirice

- Regionalrice

- Quick cooking Institutional cus-
brown rice tomers and direct 85.6

- Jasmine rice consumers
- Arborio rice

Organic food and in-
gredients

- Cereal Grains

- Pulses

- 0Oil

- Oil Seeds Nuts Institutional cus-

- Spices tomers and Direct 11.9
- Herbs consumers

- Millets

- Sweeteners

Health and Conven-
ience foods

- Rice-based
snacks
- Ready to Heat
- Saute Sauces Direct consumers 2.5
- Cuppa Rice
- Staples
- Fortified Rice

Source: Company Reports

New Product Releases

LT Foods introduced a new regional rice variant in the specialty rice segment, ex-
panding its diverse product portfolio. This launch aims to cater to the preferences of
consumers seeking unique and authentic rice options. Additionally, the company
launched black rice in the health segment, targeting health-conscious consumers in
the convenience segment. These initiatives showcase LT Foods' commitment to inno-
vation and addressing evolving consumer needs in the specialty and health segments.

Launch of Devaaya Weight Watcher-Economy Brown Rice Segment

Building the strengths in Bulk Pack Segment-817 Elephant
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Over the years, the company has setup five manufacturing & processing facilities in India, one
in Europe, three packaging units & a ready-to-heat facility in US and one snacks factory in In-

dia.

LT Foods’ manufacturing capacities
Capacity (o]TF131414Y;
Domestic
Central India 700 Mt/day
Bahalgarh, Haryana 750 Mt/day
Kamaspur, Haryana 150 Mt/day
Amritsar, Punjab 360 Mt/day
Snack Plant — Kari Kari 3,000 pouches/day
International
Europe 200 Mt/day
United States 35,600 pouches/day

Source: Company reports

Seamless Supply Chain Control and Global Reach

LT Foods adopts an integrated "Farm to Fork" approach, ensuring seamless control over its
supply chain from the cultivation of raw materials to the final delivery of its products to con-
sumers. To support its integrated approach, LT Foods has strategically established global
supply chain hubs and state-of-the-art automated processing units in key locations such as
India, the U.S., and Europe. Additionally, LT Foods has built a robust distribution network
consisting of more than 1200 distributors worldwide.

Basmati and other specialty rice segment
LT Foods is a market leader with a diverse variety of Specialty Rice and Rice food products in
India and across geographies

This business segment has a presence in more than 60 countries under the flagship brands
Daawat, Royal and Regional brands like Heritage, 817 Elephant, Gold Seal Indus Valley, Roza-
na and Devaaya. Its flagship brands Daawat and Royal command leadership position in India
and US. Daawat, with other regional brands, also holds leadership position in other geogra-
phies as well, such as Israel, Reunion Island, Mauritius, and many more.

The Company is present across all price points from speciality to mid-range to value range,
across all the channels such as General Trade, Modern Trade, HORECA, E-Commerce via more
than 1,200 distributors in India and 100+ distributors in international markets. The Company
is present across more than 1,76,741 (9% growth over FY22) retail outlet in India.
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Rice segment EBITDA and EBITDA margins
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Source: Company reports, Ventura Research

We expect the EBITDA margins to improvise due to their premiumization strategy and their
operational efficiency should kick in as they get economies of scale.
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LT Foods

Industry Overview

The global basmati rice market stood at a value of around USD 6.09 billion in 2022 and ex-
pected to grow at a CAGR of 2.1% in the forecast period of 2023-2028 to attain a value of
around USD 6.87 billion by 2028.

The adoption of packed rice has been on the rise in recent years, with basmati rice account-
ing for a substantial portion of the overall packed rice market. Furthermore, changing con-
sumer trends have led to a preference for healthier rice options, driven by increased aware-
ness of the benefits of health-oriented products.

The Asia Pacific region is the leading producer of rice, globally. The region accounts for al-
most 90% of the global production. China is the leading rice producer, followed by India.
However, basmati rice, specifically, is primarily grown in India and Pakistan. India is the larg-
est producer of basmati rice, accounting for over 70% of its output in the global basmati rice
market.

With Pakistan engulfed in its own geopolitical strife and famine like situations prevalent,
Indian basmati export volumes are expected to pick up in the short to medium term.

The Middle East and Africa is a significant consumer of basmati rice, which accounts for
37.5% of their total consumption of the paddy crop. The steady increase in imports from
Saudi Arabia and Iran is driving the rise of Indian exports of basmati rice.

Transformation of the Indian Rice Market: From Unorganized to Organized Sector

The Indian rice market has undergone a significant transformation in recent years, shifting
from a predominantly unorganized sector to an organized segment, commonly referred to as
the packed rice segment. Traditionally, rice was purchased in bulk due to its high consump-
tion rates. However, with rapid urbanization and increased disposable income, consumer
preferences have evolved.

The Indian rice market is segmented into various categories, including basmati, non-basmati,
packed, and unpacked rice, each further divided into specific types. While basmati rice holds
a smaller portion of the overall Indian market, it plays a vital role in the country's rice export
industry, generating a significant share of revenue.

Competition within the rice sector in India is intense, with both established players and new
entrants vying for market share. The unorganized rice market, driven by consumer prefer-
ences in Tier 2 and Tier 3 regions, traditionally favored unpacked rice. However, with increas-
ing urbanization and smaller family sizes, there has been a noticeable shift towards packed
rice products.

The health rice segment, including brown rice, organic rice, and the recent entry of black rice,
has gained significant consumer confidence. These varieties are known for their nutritive
content and align with the growing demand for healthier food options.
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Positioned to benefit from strong tailwinds

Demand for rice has been robust because of resumption of shipment to Iran and spike in de-
mand in Gulf countries especially from Saudi Arabia, Iran, UAE and others for the ongoing
Ramadan months,' K Kaul, senior executive director, All India Rice Exporters’  Association,
told FE.

India has been the world’s largest exporter of rice since 2012. Currently, India exports more
rice than the combined shipments of the next three largest exporters — Thailand, Vietnam
and Pakistan.

The United States department of agriculture (USDA), in its April 2023 crop outlook, has stat-
ed, 'India’s prices are the most competitive among global suppliers and its total supply of rice
is at a near-record high."'

India’s rice exports (CY 2022-2023)

Non Basmati Rice

Basmati Rice

000' MT

17786.1

4559

USD Mn Major Importing Countries(Value in USD Mill and % Share)
6355.7 Benin China P Rp Senegal (f\c/)(t)iereD Togo
) 0, 0 0, 0
(529, 8.3%)  (494,7.8%) (432, 6.8%) (420 ,6.6%) (331,5.2%)
. U Arab Yemen Re-
Saudi Arab Iran Iraq

4787.5 o o o Emts publc

(1036,21.7%) (980,20.5%) (375,7.8%) (334,7.0%)  (307,6.4%)

Source: DGCIS

Also as per the management, the impact of El Nino on Basmati production is minimal due
to the irrigation methods employed, utilizing both canal and groundwater sources. In the
past, during the occurrence of El Nino in 2015, Basmati production remained unaffected.
Therefore, they do not anticipate any adverse effects on Basmati production. In fact, they
expect a higher crop yield next year, as farmers received significantly higher prices, around
of 30% to 35% more than in the previous year.

Organic Health Segment

In 1999, LT Foods established its organic subsidiary, Nature Bio Foods Limited (NBF), which
has been instrumental in providing authentic organic food ingredients to consumers in the US
and Europe. NBF has made significant contributions to the Indian organic food export indus-
try, accounting for 11% of its total exports during the reviewed year.

NBF offers a diverse range of organic products, including rice, pulses, beans, and ancient
grains sourced from various Asian countries. Additionally, the company exports organic soya
beans and meal, a nutritious protein supplement sourced from farms in India, as well as the
African countries of Togo and Uganda.
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LT Foods heavily relies on export sales, which contribute 90% of its total revenue. To effec-
tively operate in European and US markets, the company has established local subsidiaries
that follow a stock and sell model. To further enhance its operations, LT Foods made new in-
vestments in Europe and initiated a dedicated organic packaging and cleaning line during the
reviewed year. These endeavors aim to strengthen the company's presence in key markets
and meet the increasing demand for organic food products.

Organic segment segment revenue
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Source: Company reports, Ventura Research

Organic segment EBITDA and EBITDA margins
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Source: Company reports, Ventura Research

Growing Potential of the Organic Food Market
The global organic food market grew from USD 259.06 billion in 2022 to USD 294.54 billion in
2023 at a compound annual growth rate (CAGR) of 13,7% The Russia-Ukraine war disrupted
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the chances of global economic recovery from the COVID-19 pandemic, at least in the short
term. The war between these two countries has led to economic sanctions on multiple coun-
tries, a surge in commaodity prices, and supply chain disruptions, causing inflation across
goods and services and affecting many markets across the globe. The organic food market is
expected to grow from USD 512.01 billion in 2027 at a CAGR of 14.8%

Increasing health concerns due to the growing number of chemical poisoning cases globally is
acting as a driver in the organic food market. Consumers are becoming more health-
conscious owing to the harmful effects caused by the presence of chemical pesticides in food
products. The toxicity of chemical pesticides in food products can cause cancer, hormone dis-
ruption, and birth defects. According to a UN report, around 200,000 people die every year
due to the toxic effects of pesticides on food products. This is causing consumers to shift
their focus towards organic food products

Convenience and Health segment

LT Foods has recognized the evolving consumer needs driven by factors such as changing life-
styles, globalization, technological advancements, and higher education levels. Understand-
ing the importance of staying attuned to these trends, the company has developed a robust
mechanism to continuously assess emerging consumer needs and preferences, resulting in
the creation of innovative products.

Two prominent consumer trends identified by LT Foods are health and convenience. The
company's successful foray into the health segment began with the introduction of Daawat
Quick Cooking Brown Rice, which has achieved a leadership position in the market. Building
on this success, LT Foods launched Daawat Sehat, an iron and vitamin fortified rice, which has
been well-received by consumers.

In terms of convenience, LT Foods has introduced a range of innovative products. This in-
cludes:

1) Ready-to-Heat (Microwave Heat & Eat)

The 'Royal' brand in the US market offers a range of ready-to-heat (microwave heat & eat)
rice products that feature a distinctive blend of spices and seasonings. These convenient
meal options allow consumers to enjoy flavorful and perfectly cooked rice in a matter of
minutes. With the 'Royal' brand's unique combination of spices and seasonings, consumers
can experience a taste that stands out from traditional microwaveable rice offerings.

2) Kari Kari

Daawat-Kameda's Kari Kari snack is an innovative premium Japanese rice based snack whose
flavours have been curated as per the Indian palate. This product has been placed in the
packaged snacks market which is pegged around INR 33,000 Cr and growing at a healthy
CAGR of 14-16% as well as in the Healthy and Premium snacks market is pegged around H
900 Crores and growing at 18% CAGR
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3) Daawat Cuppa Rice

Daawat Cuppa rice offers delicious rice meals instantly. These are dehydrated ready-to-eat
meals that can be reconstituted in just 10 minutes by adding hot water. It is a healthy and
easy alternative for on-the-go consumption because it is simple to prepare and contains all-
natural ingredients without preservatives or artificial colours

4) Daawat Biryani Kits

The production of authentic biryani calls for numerous ingredients and recipe expertise. The
word ‘Biryani’ is the most often searched recipe in India, while searches for Chicken Biryani
top 100,000 every month. With 115 orders placed every minute on Swiggy and two biryanis
being delivered by Zomato every two seconds, it is the most popular meal in India

Biryani Kit includes everything needed to make the finest and most authentic biryani in just
30 minutes. Recognizing the vast market potential, estimated at around 250-300 crores, LT
Foods aims to tap into the growing popularity of biryani by offering a hassle-free solution for
home-cooked biryani preparation.

5) Daawat Sehat

The rationale to launch brand Daawat Sehat was to address malnutrition through fortified
rice. Daawat Sehat is a fortified daily rice enriched with iron, folic acid and vitamins B1, B3,
B6, and B12. The brand has a +F logo, which is featured on the FSSI website as well.

Convenience and Health segment revenue
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Source: Company reports, Ventura Research

Growth Drivers

Expanding Product Portfolio across All Business Segments:

LT Foods has embarked on a strategic initiative to expand its product portfolio across
all business segments. By diversifying its offerings beyond rice, the company aims to
capture new market opportunities and cater to evolving consumer preferences. This
expansion includes the introduction of ready-to-eat meals, rice-based snacks, sauces,
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and cooking oils. The broader product range enables LT Foods to tap into the growing
demand for convenient and healthy food options, thus boosting revenue streams and
enhancing customer loyalty.

Widening Distribution Reach across All Channels:

Another significant growth driver for LT Foods is the focus on widening its distribution
reach across all channels. The company is actively strengthening its distribution net-
works, both domestically and internationally, to ensure wider market penetration.

Building economies of scale and unlocking synergies

LT Foods leverages its global presence and supply chain capabilities to consolidate purchasing
power, optimize production processes, and negotiate favorable agreements with suppliers.
This leads to cost efficiencies, improved profitability, and increased margins. Strategic collab-
orations and acquisitions further enhance margin expansion potential.

Adding efficiencies across the value chain
LT Foods focuses on employing advanced technologies, process improvements, and quality
control measures to streamline operations and reduce costs at each stage of the value chain.

Driving premiumization

LT Foods strategically aims to offer high-quality, value-added rice products to cater to con-
sumers seeking premium options. Innovative packaging, specialty rice variants, and invest-
ments in brand building and marketing initiatives allow the company to command higher
prices and achieve premium positioning.

Growing Market Presence and Solidifying Position through Organic and Inorganic
Routes:

LT Foods is committed to growing its market presence and solidifying its position
through a combination of organic and inorganic routes. The company continues to in-
vest in research and development, product innovation, and brand building to en-
hance its competitive edge and capture a larger market share. Additionally, LT Foods
actively explores strategic acquisitions, partnerships, and joint ventures to gain ac-
cess to new markets, technologies, and distribution networks. These expansion ef-
forts allow the company to strengthen its position in the global rice-based food prod-
ucts market and accelerate its growth trajectory.

LT Foods and SALIC: A Strategic Partnership for Growth

In 2020, SALIC (Saudi Agricultural & Livestock Investment Company) acquired stake in Daawat
Foods Limited (Subsidiary of LT Foods Ltd) through its subsidiary United Farmers Investment
Company

United Farmers Investment Company acquired a 29.81% stake of India Agri Business Fund

(Sponsored by Rabobank) and 0.1% stake of REAL Trust, for an amount of USD 17.23 million.
This transaction is not expected to impact the shareholding of LT Foods Limited.
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The SALIC partnership has been a success for LT Foods in a number of ways.

e Accelerating organic and inorganic expansion plans: The equity infusion from SALIC
will give LT Foods the financial resources to accelerate its organic and inorganic ex-
pansion plans across business segments. This will help the company to grow its mar-
ket share and reach new customers.

e Boosting future growth plans in the Middle East and Saudi Arabia region: SALIC is a
large Saudi Arabian investment company with a strong presence in the Middle East
and Saudi Arabia region. The partnership with SALIC will give LT Foods access to this
important market and help the company to boost its future growth plans in the re-
gion.

e Gaining access to SALIC's expertise and resources: SALIC is a well-established and ex-
perienced investment company with a deep understanding of the food industry. The
partnership with SALIC will give LT Foods access to SALIC's expertise and resources,
which will help the company to improve its operations and grow its business.

e Strengthening LT Foods' position as a leading player in the industry: The partnership
with SALIC will help LT Foods to strengthen its position as a leading player in the in-
dustry. This will be achieved through the company's increased market share, reach,
and expertise.

Recently, in November 2022, SALIC further invested INR 455.5 crore in LT Foods, increasing
its equity partnership to 9.22%. This substantial investment by SALIC demonstrates its con-
tinued confidence in LT Foods' robust business model and marks a threefold increase in its
investment in the company.

Specific deal contours

Preferential issue of shares for 7.89% at 142.2/share for
INR 389.8 cr

In a related transaction,LT foods will use INR 175.8 cr
from the above proceeds to purchase SALIC's entire
29.52% stake in Daawat Foods Ltd and Daawat Foods to
become a wholly owned subsidiary of LT Foods Ltd

Secondary share purchase from promoter group for
adittional 1.33% stake for INR 65.7 cr

Source: Company Reports, Ventura Research
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From FY20 to FY23, there is a fluctuation in the payable days, starting at 23 days in FY20 and
peaking at 58 days in FY23. This indicates that the company took longer to pay its suppliers
during this period. On the other hand, the inventory days remained relatively stable, ranging
from 154 days to 177 days.

The receivable days, representing the average number of days it takes for the company to
collect payment from its customers, showed a decrease from 55 days in FY20 to 35 days in
FY23. This suggests an improvement in the company's collection process, as it took fewer
days to receive payments.

The net working capital to sales ratio, which measures the efficiency of the company's work-
ing capital management, decreased from 51% in FY20 to 38% in FY23. This indicates that the
company was able to optimize its working capital and generate more sales relative to its
working capital.

Overall, the company's working capital management is expected to remain stable from FY24E

to FY26E. However, there are some risks to this outlook, such as a slowdown in sales or an in-
crease in input costs.
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Debt profile
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1,600 - r 4
1,400
1,200
1,000

800
600
400
200

0

FY20 FY21 FY22 FY23 FY24E FY25E FY26E

Source: Ventura Research

The debt profile of LT Foods has improved significantly over the past few years. In FY20, the
company's net debt to EBITDA ratio was 1.461, which is considered to be high. However, by
FY23, the ratio had fallen to 0.989, which is considered to be a much healthier level. This im-
provement is due to a number of factors, including the company's strong operating perfor-
mance and its focus on debt reduction. The total debt of LT Foods has shown a gradual de-
cline from FY20 to FY23

The debt profile of the company is expected to improve further ahead as profitability im-
proves and as the company pays off long term debt
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Ventura Business Quality Score

Key Criteria Score Risk Comments
Management & Leadership

The company has a strong track record of profitability and growth, and its

Management Quality 9 Low management team has a deep understanding of the food industry.
. The promoter holding stands at 51% and there is no pledge against this
P Hol Pl L
Eomete Lol ineBSd e 9 ow holding as of 31t March 2023.
Board of Directors Profile 8 Low The average experience of directors is >15 years with significant experi-

ence in their respective sectors and expert areas

Industry Consideration

Industry Growth 8 Low The food industry is a large and growing industry. The global food and
beverage market is expected to reach $8.6 trillion by 2025.

Climate change is already having a significant impact on the food industry,

Regulatory Environment or Risk 6 Low .. . . .
and this impact is expected to increase in the future

The food industry is a dynamic industry, and new competitors are

Entry Barriers / Competition 6 Low K
constantly emerging.

Business Prospects

invest in new product development to develop new products that meet

New Business / Client Potential 9 Low
the needs of consumers.
. . ee L. The company is well diversified in terms of exports to various countries
Business Diversification 7 Low . .
and various new product categories
Market Share Potential 8 Low Company has ~30% Basmati market share.
Margin Expansion Potential 7 Low Margins to improve as operating leverage kicks in
. The company has a strong track record of earnings growth, and it is well-
Earnings Growth 8 Low pany i ES B

positioned to continue to grow its earnings in the future

Valuation and Risk

The company’s balance sheet is strong with debt to equity of 0.4

Balance Sheet Strength 8 Low

Debt Profile 8 Low LT Foods maintains a favorable debt profile with a well-managed debt
structure

FCF Generation 8 Low FCF to increase as profitability rises

Dividend Policy 8 Low Company has a dividend yield of 0.8%

Total Score The overall risk profile of the company is good and we consider it as a LOW

Ventura Score (%) risk investment opportunity

Source: Company Reports & Ventura Research
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Annual Report Takeaways

e Revenue and profit growth: The company's revenue grew by 17.8% to Rs. 3,255.2
crore in FY22, while its profit after tax grew by 38.9% to Rs. 316.7 crore.

e Strong brand equity: The company's brands, such as Daawat, Royal, and Devaaya,
continue to enjoy strong brand equity in the Indian and international markets.

e Focus on innovation: The company is continuously innovating its product portfolio to
meet the changing needs of consumers. In FY22, the company launched a number of
new products, including Daawat Super Basmati Rice, Devaaya Basmati Rice, and
Rozana Rice.

e Expansion of distribution network: The company is expanding its distribution net-
work to reach consumers in new markets. In FY22, the company expanded its distri-
bution network to over 60 countries.

e Sustainable growth: The company is committed to sustainable growth. In FY22, the
company achieved a number of sustainability goals, such as reducing its carbon foot-

print and increasing its water efficiency.

Board of Directors

Details of Board of Directors

Particular FY22 FY21
Mr. Vijay Kumar Arora MD MD
Mr. Surinder Kumar Arora MD MD
Mr. Ashwani Kumar Arora MD & CFO WTD
Mr. Abhiram Seth ID ID
Mr. Anil Khandelwal ID ID
Mrs. Neeru Singh ID ID
Mrs. Ambika Sharma ID ID

Source: Annual Reports
Auditor’s qualifications and significant notes to accounts

The report given by MSKA and Associates, Statutory Auditors on financial statements of the
Company for FY 2021-22 is part of the Annual Report. The comments on statement of ac-
counts referred to in the report of the Auditors are self-explanatory. The Auditors’ Report
does not contain any qualification, reservation or adverse remark or comments. During the
year under review, the Auditors had not reported any matter under Section 143(12) of the
Act. Therefore no detail is required to be disclosed under Section 134(3)(ca) of the Act.
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Related Party Transactions and Balances
LTFL’s Related Party

Particular FY22 FY21 FY20
Sales 88.9 97.6 66.7
Purchases 43.6 33.7 21.1
Remuneration 18.1 18.3 13.1
Total 150.6 149.6 100.9
Source: Annual Reports

LTFL’s Contingent Liability

Particular FY22 FY21 FY20
Income tax demands 33.8 21.3 21.3
FCI Demand 0.7 0.7 0.7
Guarantees given by group 0.3 1.5 1.5
Claims against other groups 0.3 0.3 0.3
Duty saved under EPCG 2.4 0.9 3.1
Total 37.6 24.7 26.9

Source: Annual Reports
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LT Foods

Management Team

Key Person

Mr Vijay Kumar
Arora

Mr. Surinder Ku-
mar Arora

Mr. Ashwani Ku-
mar Arora

Mrs. Ambika
Sharma

Mrs. Neeru Singh

Designation

Managing Director and

Details
He has been with the company for over 40 years and has held various posi-

Managing Director tions, including Managing Director and CEO. He is a graduate in Commerce

from the University of Delhi and has an MBA from the Indian Institute of
Management, Ahmedabad.

He has been with the company for over 20 years and has held various posi-

Managing Director tions, including Vice President of the Food Products Division. He is a gradu-

ate in Engineering from the Birla Institute of Technology and Science, Pilani
and has an MBA from the Indian School of Business.

He has been with the company for over 25 years and has held various posi-
tions, including President of the Food Products Division. He is a graduate in
Engineering from the Indian Institute of Technology, Delhi and has an MBA
from the Indian Institute of Management, Ahmedabad.

She is a former Managing Director of Hindustan Unilever and has over 30

Independent Director ~ Years of experience in the FMCG industry. She is a graduate in Economics

from the University of Delhi and has an MBA from the Indian Institute of
Management, Ahmedabad.

She is a former Managing Director of Procter & Gamble India and has over

Independent director 25 years of experience in the FMCG industry. She is a graduate in Com-

merce from the University of Delhi and has an MBA from the Indian Insti-
tute of Management, Ahmedabad.

Source: Company Reports

Key Risks & Concerns

The food industry, including the rice sector, is highly competitive. LT Foods faces
competition from both domestic and international players. Intense competition
could impact the company's market share, pricing power, and profitability.

LT Foods relies on the procurement of rice and other raw materials, the prices of
which can be subject to fluctuations. Price volatility could impact the company's cost
structure and profitability.

Changes in consumer preferences, evolving dietary trends, or health concerns related
to food products could impact the demand for LT Foods' offerings. The company
needs to stay updated with consumer preferences and adapt its product portfolio ac-
cordingly.

LT Foods operates in multiple countries and is exposed to geopolitical risks, such as
changes in trade policies, international tensions, or economic instability in the re-
gions where it operates.
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LTFL’s financial analysis & projections

Figin INR Cr (unless specified) FY19 FY20 P21  FY22  FY23 FY24E  FY25E  FY26E lfFigin INR Cr (unless specified) FY19 FY20 FY2l  FY22  FY23 FY24E  FY2SE  FY26E
Income Statement Per share data & Yields
Revenue 38904 41351 47419 54274 69358 7,729.0 85458 94635 Adjusted EPS (INR) U3 %5 79 86 108 132 158 184
YoV Growth (%) 63 147 145 278 114 106 107 Adjusted Cash EPS(INR) 376 531 76 807 %64 1138 1340 1538
Raw Material Cost 27960 28752 30417 34690 45775 51012 56403 62459 Adjusted BVPS (INR) 413 461 545 4133 5379 6leb6 7106 8192
RM Cost to Sales (%) 719 695 641 639 660 660 660 660 Adjusted CFO pershare (INR) 30 138 128 1004 443 591 83 941
Employee Cost 1519 1986 2643 2896 3596 3985 4380 4822 CFOYield (%) 22 104 97 761 336 448 631 713
Employee Cost to Sales (%) 39 48 56 53 52 52 51 5.1 Adjusted FCF per share (INR) (38 84 66 466 20 302 533 69
Other Expenses 553 5006 869.3 10721 12980 1,280.7 13902 15106 FCFYield (%) 9 64 50 B3 167 29 404 417
Other Exp to Sales (%) 140 143 183 198 187 166 163 160
EBITDA 3972 4707 5667 5966 7007 8159 9321 1,056.9 SolvencyRatio (X)
Margin (%) 102 114 119 110 101 106 109 112 Total DebttoEquity 209 07 05 04 03 02 02
YoV Growth (%) 185 204 53 175 164 142 134 NetDebttoEquity 209 07 05 04 02 01 01
Depreciation & Amortization 690 914 1085 1226 1269 1345 1477 1615 NetDebtto EBITDA 42 31 22 19 14 08 05 03
EBIT 3282 3793 4582 4740 5738 6814 7843 8954
Margin (%) 84 92 97 87 83 88 92 95 ReturnRatios(%)
YoY Growth (%) 156 208 34 211 188 151 142  ReturnonEquity 95 125 156 146 146 144 150 151
Other Income U1 379 315 B2 430 182 331 377 Returnon Capital Employed 10 92 110 109 114 121 129 129
Finance Cost 1387 1323 874 687 821 883 85 800 Returnonlnvested Capital 110 129 152 151 153 180 189 196
Interest Coverage (X) 24 29 5.2 6.9 70 17 94 112
Exceptional Item 00 (42 00 00 00 00 00 00 WorkingCapital Ratios
PBT 236 2807 4003 4284 5347 6114 7339  853.0 Payable Days(Nos) 2 3 39 47 58 58 58 58
Margin (%) 55 68 85 79 77 79 86 90 InventoryDays(Nos) 7 54 18 18 18 18 162
YoY Growth (%) 34 433 65 48 143 200 162 Receivable Days (Nos) OO v AS SR S ) A A
Tax Expense 762 776 1089 1144 1398 1539 1847 2147 NetWorking Capital Days (Nos) 201 186 170 152 140 41 141 141
Tox Rate (%) /6 2727 271 267 261 252 252 252 NetWorking Capital to Sales (%) 551 510 465 416 383 386 386 386
PAT 1375 2031 2934 3141 3949 4575 5492 6383
Margin (%) 35 49 62 58 57 59 64 6.7 Valuation (X)
YoY Growth (%) 477 445 70 257 158 200 162 PfE 54 37 167 154 122 100 83 12
Min Int/Sh of Assoc (109) (186) (193) (170 (204) 00 00 00 PBV 3229 24 03 02 02 02 02
Net Profit 1265 1845 2740 2970 3746 4575 5492 6383 EV/EBITDA 59 46 34 31 24 16 13 10
Margin (%) 33 45 58 55 54 59 6.4 6.7 EV/Sales 0.6 05 04 03 02 02 0.1 0.1
YoY Growth (%) 458 485 84 261 21 20 162

Cash Flow Statement
Balance Sheet PBT 2136 2807 4023 4284 5347 6114 7339 8530
Share Capital 20 320 320 320 347 347 347 347 Adjustments 2524 2409 2482 2623 2295 1815 1997 2057
Total Reserves 1,4026 15672 18583 21169 27623 31718 3660.5 4,2254 ChangeinWorking Capital (2873) 333 (97.0) (54.0) (3939) (33L8) (315.5) (354.5)
Shareholders Fund 1,345 15992 18903 2,1489 2,797.0 32065 36952 4,260.1 Less: TaxPaid (762) (776) (1089) (1144) (139.8) (1539) (184.7) (214.7)
Long Term Borrowings 298 2301 2297 1990 2609 2609 2500 2200 Cash Flow from Operations 1025 4772 4447 5223 2305 3072 4333 4895
Deferred Tax Assets / Liabilities 86 19 41 05 17 17 17 1.7 Net Capital Expenditure (1133)  (845) (99.0) (151.9) (143.8) (150.0) (156.0) (162.2)
Other Long Term Liabilities 41 70 21 15 1.0 12 13 1.4 Changein Investments (220 36 (100 72 (2508 3533 (17.2) (193
Long Term Trade Payables 00 00 00 00 00 00 00 00 CashFlowfromInvesting (1356) (809) (99.9) (144.7) (3946) 2033 (173.2) (18L5)
Long Term Provisions 8.0 64 106 124 133 148 162 179 ChangeinBorrowings 1483 (2465 (2267) (256.8) 2586 331 (160.9) 700
Total Liabilities 16878 18445 21367 23624 30740 34850 3,964 45011 Less:Finance Cost (1387) (1323) (874) (687) (821) (833) (835 (80.)
Net Block 6012 5416 5424 5803 6453 6608 669.1 669.8 Proceedsfrom Equity 39.1 0.0 0.0 0.0 0.0 0.0 0.0 0.0
Capital Work in Progress 22 172 7 3B0 266 00 00 0.0 Buyback of Shares 00 00 0.0 0.0 0.0 0.0 0.0 00
Intangible assets under development 00 64.5 #REF! 616 613 0.0 00 0.0 Dividend Paid (48) (251) (320) (320) (402) (480) (604) (73.4)
Non Current Investments 361 618 529 414 1458 1625 1796 1989 Cash flow from Financing 439 (4038) (346.1) (357.6) 1363 (103.3) (304.8) (83.5)
Long Term Loans & Advances 5.1 1518 1513 1574 1552 1729 1912 2117 NetCashFlow 109 (75) (14 201 (278) 4072 (446) 2244
Other Non Current Assets 1412 765 710 754 736 81 907 1005 ForexEffect (L) (5 (9 00 00 00 00 00
Net Current Assets 8120 9311 HREFl 14112 19662 24067 28338 33202 OpeningBalance of Cash 195 292 191 168 369 91 4163 3717
Total Assets 16878 18445 21367 23624 30740 34850 39644 45011 ClosingBalance of Cash 292 191 168 369 91 4163 3717 5%.1

Source: Ventura Research
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Disclosures and Disclaimer

Ventura Securities Limited (VSL) is a SEBI registered intermediary offering broking, depository and portfolio management services to clients. VSL is member of BSE,
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loss or damage of any kind arising out of the use of this report. This report/document has been prepared by VSL, based upon information available to the public and
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